SURREALISM



In Europe in the 1920’s, artists and writers who had lived
through World War I were rebelling against conventional

values.



These artists based their art on memories, feelings and

dreams.



This type of art is known as...

SURREALISM



REALISM
v

over or above



SUR ISM
v

true, actual, existing



SURREAL
\ 4

a practice or system

(art time period)



The Surrealists created confusing, startling and surpris-

ing images like dreams.
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One famous Surrealist is
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Salvador Dali. He painted

imaginary scenary.







Other artists painted objects we
see everyday and creatively
changed them. This turned dull,
ordinary objects into unforgettably
haunting visions. Rene Magritte is

known for doing this.







SURREALISM IN
ADVERTISING



When something is strange people are more likely
to remember it. Using Surrealism in advertising is a
technique used to help consumers remember the product

because they shock, surprise and even disgust the viewer.



The Surrealist method of advertising associates a product

with something else in order to try to sell that product.



The Surrealist Rene Magritte put objects in places where
they are unfamiliar with the viewer, an apple in the air

for instance.






This image might be used in advertising to indicate how

light” a sugar free drink will make you teel.
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SURREALISM IN FASHION ADS



Unconventional fashion advertisers hope creating a
shocking ad might add value to the brand, and make

1t more memorable.
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SURREALISM IN ADS FOR
EVERYDAY PRODUCTS



DISCOVER YOUR OASIS







SURREALISM IN CAR ADS



Surreal art sometimes adds metaphoric images to give

more meaning to a piece of art.



# E = GET THERE FASTER.




SURREALISM IN
TECHNOLOGY ADS



Surrealism can help create advertisements that

overexaggerate how technology can help.






THINK BIGGER
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